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GOODRICH LEADING THE PARADE

(Reprinted by Request)
Most of the several million Negro motor Sat omnees ara ud.y
buying Goodrich tires and

this was not true. Other advertised brands gave the B ¥, Gondreh Co.
a run for the Negro market.

Almost over night the Negro car owner became “Goodrich-Silver-
town conscious” In many cities this was accomplished by the use of

liberal advertising space in the leading Negro newspapers. In other |

cities in addition to the ads the firm employed colored salesmen. Most
of these Negro salesmen worked up as did Jimmy Slemmons, the Min-
neapolis salesman, from the position of car washers.

Over 1,000 colored men are employed in the various service and
accessories stares of this corporation scattered throughout the country.
At the Akron plant of the B. F. Goodrich Co., the parent organization,
many black faces will be seen helping turn out tires which Goodrich
elaims are the best on the market.

The Negro buyer, knowing as he does the peculiar labor problems
of his people, is approaching each purchase he makes these days with
& more critical attitude, Firms like the Goodrich-Silvertown people are

getting his business because he feels he is getting, not only good mer- |

chandise, but more important to him, a chance to earn a living and a
chance to advance.

:
Watch the tires as they go by and you will see Goodrich-Silver-

towns are leading the parade in the Negro market.




